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Reasons to Visit
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& The survey asked for the top 3 reasons to visit
Downtown Troup. "Passing through" was the most
frequent, but most of those also indicated they
shopped, worked, & ran errands in Downtown too.

¢ Keeping civic uses like the Library, City Hall, & Post
Office in Downtown is vital based survey results.

& Business & workspace play a relatively big role in
Downtown visits compared to other similar towns.

Other Downtowns
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¢ This survey question (favorite other downtown) is
useful if Troup is to increase Downtown tourism.

Stakeholders did not want to copy other towns, but
instead incorporate certain elements that make
& them successful at building vibrant downtowns.
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0 Tigers & trains were the
most fregently mentioned
Downtown symbols; others
had strong support too.

pme tree & Culture & community values

are harder to capture in
logos or for marketing, but
were popular as well.

& Troup must pick a symbol
soon, because that design
should be incorporated into
streetscape, public art, &
economlc/aty development
materials. A choice with
enough recognition could
even influence architecture.

Symbol For Downtown Troup
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g ¢ "Historic buildings" was the top responce when

Tedabudegs  Stakeholders were asked what should never change
in Downtown. The survey revealed most attachment
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